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How to Get People to Buy Into Your Culture

       hope you have enjoyed learning this new information on 
       accessing your                                  �FODULW\��FRQÀGHQFH��DQG�FUHDWLYLW\�E\�LQÁXHQ-
FHLQJ�KRZ�\RXU�EUDLQ�SURFHVVHV�LQIRUPDWLRQ��1RZ�WKDW�\RX�NQRZ�
WKH�SRWHQWLDO�RI�WKLV�QHZ�ZD\�RI�WKLQNLQJ��,�HQFRXUDJH�\RX�WR�JLYH�
some thought to how this information could also improve the 
GHFLVLRQV�DQG�SURGXFWLYLW\�RI�WKRVH�LQ�\RXU�RUJDQL]DWLRQ�
One of the most powerful ways to create a culture of account- 

DELOLW\�LV�IRU�HYHU\RQH�WR�XQGHUVWDQG�KRZ�WR�DFFHVV�WKHLU�EHVW��UHJDUGOHVV�RI�WKH
VLWXDWLRQ��$1'��EH�ZLOOLQJ�WR�WDNH�SHUVRQDO�UHVSRQVLELOLW\�IRU�GRLQJ�VR�� �)HHO�IUHH�
WR�FRQWDFW�PH��DW�WKH�SKRQH�QXPEHU�RU�HPDLO�DGGUHVV�EHORZ�WR�GLVFXVV�KRZ�ZH�FDQ�
EULQJ�WKLV�PRUH�SXUSRVHIXO�SHUVSHFWLYH�WR�\RXU�RUJDQL]DWLRQ�

I 

References
• Allen, D. (2015). Getting Things Done. The Art of Stress-Free Productivity. New York: Penguin Books.
• Brown, Brene (2018). Dare to Lead: Brave Work. Tough Conversations. Whole Hearts. New York: Random House.
• Covey, S.R. (2015). The 7 Habits of Highly Effective People: Powerful Lessons In Personal Change. New York:   
   Franklin-Covey.
• Ellis, A, and Harper, R. (1975). A New Guide to Rational Living. Hollywood, CA: Wilshire Books.
• Fields, R.D. (2015). Why We Snap: Understanding the Rage Circuit In Your Brain. New York: Dutton.
• Forbes, C.E. & Grafman, J. (2010). The Role of the Human Prefrontal Cortex in Social Cognition and Moral 
   Judgement. Annual Review of Neuroscience, (33), 299-234.
• Goleman, Daniel. (1995). Emotional Intelligence: Why It Can Matter More Than I.Q. New York: Bantam Books.
• Grabiel, A.M. (2008). Habits, Rituals, and the Evaluative Brain. Annual Review of Neuroscience, (31), 359-387.
• Kringelbach, M.L. (2011). The Hedonic Brain: A Functional Neuroanatomy of Human Pleasure. In: Kringelbach, 
   M.L. et al. Pleasures of the Brain. New York: Oxford University Press.
• Kringelbach, M.L. et al. Pleasures of the Brain. New York: Oxford University Press. 
• McKay, M., Davis, M. and Fanning, P. (2011). Thoughts and Feelings: Taking Control of Your Moods 
   and Your Life. Oakland, CA: New Harbinger Press. 
• Ornstein, Robert. (1995) The Roots of the Self: Unraveling the Mystery of Who We Are. New York: Harper 
   Collins.
• Porges, Stephen W. (2017). The Pocket Guide to The Polyvagal Theory: The Transformative Power of Feeling Safe. 
   New York: W.W. Norton and Company
• Pittman, C.M. and Karle, E.M. (2015). Rewire Your Anxious Brain: How to Use the Neuroscience of Fear 
   to End Anxiety, Panic, and Worry. Oakland, CA: New Harbinger Press.
• Scott, Susan. (2017). Fierce Conversations: Achieving Success at Work and In Life, One Conversation at   
   Time. Third Edition. New York: New American Library
• Seligman, Martin. (1998). Learned Optimism. New York: Pocket Books.
• Senge, P., Kleiner, A., Roberts, C., Ross, R. and Smith, B. (1994). The Fifth Discipline: The Art and 
   Practice of the Learning Organization. New York: Doubleday
• Van Der Kolk, M.D., Bessel. (2014). The Body Keeps the Score: Brain, Mind, and Body in the Healing of 
   Trauma. New York: Penguin Books.
• Wehrenberg, M. (2008). The 10 Best-ever Anxiety Management Techniques: Understanding How Your  
   Brain Makes You Anxious and What You Can Do to Change It. New York: Norton. 

4 

1 3 0 6  D e v o n  G l e n  D r . H o u s t o n , T x  7 7 0 7 7  • 1- 8 8 8 - 5 3 0 - 8 5 5 0  • D r B i l l @ b i l l c p h d . c o m • w w w . b i l l c p h d . c o m

How to Get People to Buy Into Your Culture

       hope you have enjoyed learning this new information on 
       accessing your                                  �FODULW\��FRQÀGHQFH��DQG�FUHDWLYLW\�E\�LQÁXHQ-
FHLQJ�KRZ�\RXU�EUDLQ�SURFHVVHV�LQIRUPDWLRQ��1RZ�WKDW�\RX�NQRZ�
WKH�SRWHQWLDO�RI�WKLV�QHZ�ZD\�RI�WKLQNLQJ��,�HQFRXUDJH�\RX�WR�JLYH�
some thought to how this information could also improve the 
GHFLVLRQV�DQG�SURGXFWLYLW\�RI�WKRVH�LQ�\RXU�RUJDQL]DWLRQ�
One of the most powerful ways to create a culture of account- 

DELOLW\�LV�IRU�HYHU\RQH�WR�XQGHUVWDQG�KRZ�WR�DFFHVV�WKHLU�EHVW��UHJDUGOHVV�RI�WKH
VLWXDWLRQ��$1'��EH�ZLOOLQJ�WR�WDNH�SHUVRQDO�UHVSRQVLELOLW\�IRU�GRLQJ�VR�� �)HHO�IUHH�
WR�FRQWDFW�PH��DW�WKH�SKRQH�QXPEHU�RU�HPDLO�DGGUHVV�EHORZ�WR�GLVFXVV�KRZ�ZH�FDQ�
EULQJ�WKLV�PRUH�SXUSRVHIXO�SHUVSHFWLYH�WR�\RXU�RUJDQL]DWLRQ�

I             hope that you have enjoyed learning this new information on 
            accessing your clarity, confidence, and creativity by influencing  
       how your brain processes information. I encourage you to give  
            some thought as to how this could also improve the decision-
       making and productivity in your organization if everyone was 
       coming from the “Top of the Mind.” 
If you would like more information on my presentations, unique
fee policy (that I call “Integrity-Based Pricing”), and/or availability, 
feel free to contact me at the phone number or email address below.
Or, simply scan the QR code which will take you to my website.
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